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From the Director

Welcome to the first annudmpact on Excellenaeport from the Terry J. Lundgren Center for Retailing at
University of Arizona. This summary of accomplishments for the-2008cademic year provides you with ¢
overview of the many ways the Terry J. Lundgren Center for Retailing builds interestaiin careers
campuswide and impacts the Retailing and Consumer Sciences (RCSC) academic program. Ultimately
is to build a bridge from campus to career, providing enriching experiences for RCSC students, and hig
talent for our partners

The past year has been focusedeitellence of programs, faculty and students. The RCSC faculty, led t
Anita Bhappu, Division Chair, raised the academic standards for admission into the RCSC undergradug
ensuring a highequality and beter-prepared graduate. The Center responded by supporting outstan
advising and teaching for RCSC students, as well as offering expanded professional development oppo
Throughout this Impact on Excellence, you will read about the people andgmsgmaking a difference in th
lives of our students. Faculty members Felicia Frontain, Laraine Rodgers and Scott Hessell make
contributions to the RCSC curriculum and mentor RCSC students to prepare thenaiforgreareers. Sanyi
Kibuka, Agdstant Director to the Center, oversees numerous clubs and activities and provides an imp«
point of contact for recruiters. Student clubs and organizations such as the TJL Ambassadors, Student
Enterprise, The TREND Group and BRAG all segieetstudents exposure to Center partners and build tF
career readiness.

This is all possible due to our Center partners and we thank them for consistently supporting the Cent
their generous gifts and annual partnerships. This year we remgizof our partners as Platinum Sponst
in the Center, with contributions of $20,000 or more on an annual basis. A big thank you toSalemand
Distributior> CIF N . dzNBIl dz CAY Il yOAlf {SNBAOS&a>X Y2Kf Qi
for supporting both people and programs this year. The Terry J. Lundgren Center for Retailing Endowr
Excellence was also launched in 2010 with a goal of $5,000,000 in endowed funds by 2015. The enc
was established with a $1,354,000 giftYfo 0 KS ahy S t SNBR2Yy > hyS [/ 2YLJ
C2N)] /Ade K2y 2NAYy3 aNXP ¢SNNE [dzyRAINBYI t NBaiARk
Lundgren for his dedicated support of retailing education at the University of Arizona.

Pleaseenjoy the Impact Report for 20080, and pay special attention to tHerofessional Spotlight learn
more about thepeople who, with the Lundgren Center for Retailing, make the University of Arizona the
for future retailand fashion industrjeadess.

Melinda Burke
Director
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Strengthened and increased collaboration acrc
departments/programs on  campus ndreasing
awareness of the breadth of business opportuniti
and careers available in the retail industry.

Extended outreach of mutual beneti the TIL Cente
and the retail community through opportunities fo
business interaction, placement of students a
realworld experiences for students and faculty.

Developed new and nurtured existing corpora
partnerships, developed working plan for déxtive
Committee and launched CEO Circle.

Explored innovative and entrepreneurial opportunitie
for revenue generation.

Worked with TJL partners to provide educatior
enhancement tools and support for

classroom instruction necessary to prepare ot
for a bioad range of retailing careers.

Through outreach activitiesattracted and retained
students with high academic potential and a passi
for retailing to theRCS@ajor.

Awarded 5Lundgren Center for Retailing Certificat:
in Altria Sales &istribution (1) Strategy and Plannin
(2), Promdion and Product Development (2)

Identified research issues that faculty, students, a
industry partners can jointly address through scienti
inquiry.

Established the Lundgren Center Endowment
Excellence to invest in attracting and retainir
talented faculty and students in support & top
notch retailing education




Impact on Education

Retailing and Consumer Sciences Undergraduate Program Highlights

Curriculum

The Retailing program was faced with a unigimllenge this year; growing demand for the academic major crea
pressure on classroom capacity and increasing demand for student services. This demand provided the
opportunity for faculty to implemenprogrammatic changes linked to theew premajor/major degree structurgin
order to attract the most talented students to the RCSC major and to better prepare them for retailing ce
Admission requirements were strengthened so thatRESC prmajor students must now successfully complete t
following classes with a C or better to progress from the R@GSC to the RCSC major

Principles of Accounting

Managerial Accounting

Economics

Statistics

Research Methods

Business Math (6 units)

Computer Skills

Introduction to Retail

RetailBusiness Analysis & Decision Making

Additionally, students must eara combined GPA of 3.0 or higheraar Introduction to RetailingRCSC 2)4nd Retall

Business Analysis & Decision MakiRg€SQ16) courses. To address growing student demand for trguired courses
the Norton School now offers Statistics (FCSC 201) and Resegttubds! (FCSC 202) courses to ensure @liatudents
have adequate access to andpedility in these content areas.

Staffing

In response to this increased student demand #uwising team also expanded. The RCSC Divisgxha new, fultime
advisor, Meredith Parker, to focus exclusively on RCSYpr& 2 NEQ | OF RSYA O LINRINBaA
academic advisor for only RCSC majors, in addition to serving as tdJR@&graduate and Internship Coordinator.

To teachthe Statistics and Research Methods courses the RCSC DhiigidiiRic Wood,a new adjunct lecturer. In
addition to teaching these courses hmordinaes the training of the RCSC graduate students waach additional
sections of thecourse.



Recruitment& Placement

In terms ofrecruitment to the RCSC majan excess of 208tudents declared RCSC as their major during08%10
bringing the total number of enrolled RCSC students-(pagors and majors) t®25. This represents a net loss 26
studentscompared to last yeagnd athree year net gairof 208 students, which is on target with our enrollment goals.

Sixty one R8C studentsompletedsummerinternships during 2010, with 44% interning with Center partners and 88%
earningacademic credit for their internship experienc€o date, 35% of the interns habeen offered employment
upon graduatiorwith their internship canpany.

In the 200910 academic year, 110 RCSC students graduated from the University of Arizona.

Internship Company

AVNET

Bayview Investments

[ FLIFAY 5daAadeQa
Celebration by Design

Club Monaco

Cvs

Diane Von Furstenberg

5A01Q4&a {LRBNIAYy3d D22Ra
Dualstar

Enterprise Rena-car
Estee Lauder
Financial Co.

Fox Greenberg PR
Genworth Financial
Hanky Panky
Home Depot
JCRenney

Y2Kf Qa
LFUSA

Lily B. Skincare
Moody Mamas
NCSA

Nordstrom

Pet3nart

Pottery Barn

Ross Stores Corp.
Samuels Medical
Seamless Showroom
Starbucks Regional Office
Target

The Store

Versace
Vilebrequin
Volcam, Inc.
Waiting for Assign.
Walmart

We Olive

Industry Speaker Series

Company partners are invited to participate in the Fall and Spring Speaker Series to supplement our curriculum b

Location

Phoenix, AZ
Newberry Park, CA
Manchester MA
Tucson, AZ

NYC

Tucson, AZ

NYC

Coraopolis, PA
NYC

Prospect Heights, Il
NYC

London, England
NYC

Phoenix, AZ

NYC

Atlanta, GA
Tucson, AZPlano, TX
Tucson, AZMenomonee Falls, WI
NYC

Phoenix, AZ

Los AngelesCA
Chicago, IL
Scottsdale, AZ
Phoenix, AZ

San Francisco, CA
NYC

Tucson, AZ

NYC

Tucson and Phoenix, AZ
Tempe, AZ
Chicago, IL

NYC

NYC

Costa Mesa, CA
London, England
Bentonville AR
Paso Robles, CA

Center Partner
No
No
No
No
No
Yes
No
Yes
No
Yes
No
No
No
No
No
No
Yes
Yes
No
No
No
No
Yes
Yes
No
No
No
No
No
Yes
No
No
No
No
No
Yes
No

integrating realworld examples related to topicdiscussed in class. Over the past calendar year Afales and
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SponsoredCase Studies

Students m our Retail Strategy (RCSC 400) courseked on cass with several &rget team leaders. Studei@ams each
worked on adifferent case anaompeted for $3500 in scholarshipwards Given the positive response from student
the Target case competition will now be integrated as a permanent activity in the course.

Altria Sales and Distributiorsponsored a case project in Fall 2009 and 18 students enrolled. Teams of three t
students competed against teams in the Eller College of Management. The case required students to ana
consumption of bottled water and create a business plartfie introduction of a new product in the Midwest.

Aspire to Retail Challenge

¢KS [dzyRAINBY /Sy GSNJ It a2n NIBS FiRa  wiKiSH Akl eliCTHekiiSSoh SR/MBRBRsE
competition is to build awareness of diverse career pathsetail by engaging university students in a competiti
collaborative role play with support from retail executive mentors to implement a rialéd business strategysix
students from the UA joined students from five other universities to create simserepresenting schools from acro
the U.S. With guidance from RCSC faculty advisors, Melinda Burke and Ying Huang, our team worked virtually
complexretail challenge. The challenge was to create a business plan for a furniturgkoréngto expand intoChina.
Working with a cros§¥ dzy OG A2yt (GSFYX (GKS addzRSyda KFER (G2 &S
considering cultural differences, treasury and tax regulations, demographic information, real estate and store I«
options, appropriate size of operation, staffing and training, advisability of local partnership ventures and implicatis
the continued growth of your online busines3hey also investigated the various models of Chinese market penetr:
that have waked successfully for other foreigrmased companies.

The team, led byRCSC faculty advisors Melinda Burke and Ying Huamgthe competition (for the third consecutivt
year) and all the winning students were awarded with a trip to the NRF Conventioagentrtheir winning case.

Certificate Programs

The Lundgren Center awardedertificates of Completionto 5 RCSC students who focused their RCSC ele
coursework and internship to better market themselves. To qualify for the certificates, RCSC studsht®mplete 4
courses within a specific track with a grade of B or better, with a related independent study, internship, or pra
beingincluded asone course. Certificates are available in:

Category Management

E-commerce and Retail Technology
Financal Services

Strategy and Planning

Pronotion and Product Development
Sales & Distribution, sponsored by Altria

=A =4 =4 =8 =8 =9



http://cals.arizona.edu/fcs/sites/cals.arizona.edu.fcs/files/ecomm-retailtechcertificate.pdf
http://cals.arizona.edu/fcs/sites/cals.arizona.edu.fcs/files/retail-financialcertificate.pdf
http://cals.arizona.edu/fcs/sites/cals.arizona.edu.fcs/files/strategy-planningcertificate.pdf
http://cals.arizona.edu/fcs/sites/cals.arizona.edu.fcs/files/promo-productcertificate.pdf

Scholarship and Awards

Through the support of our Center partners and other external relationships the Lundgren Center is pleased to offer a
variety of meritbased scholarships to RCSC students. These scholarships are funded through endowments with PetSmar
Polo Ralph Lauren drShop.org, or through scholarship funds from Gordon Brothers, Strategic Mindshare and NRF. The
Lundgren Center Student Advisory Board funds the Future Retail Leader Scholarship through their annual fundraising
campaign and selects the recipient based pacsfic academic criteria. The Fashion Scholarship Fund is a competitive
national scholarship program comprised of 28 universities. The UA Lundgren Center had two students selected this year;
each received a $5,000 award.

The following scholarships weasvarded to RCSC students:

Gordon Brothers $5,000
PetSnart $10,000
Shop.org $10,000
Strategic Mindshare $2,000
NRF $3,000
Fashion Scholarship Fund $10,000
Future Retail Leaders $2,000



